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AR X 54E Meaning and value of life

PR schs bR —FRBHEHEIA RN, AF
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(A4r = X)) Buddhism is actually an evolving
human consciousness Including religion, metaphysics,
science, philosophy and cognitive psychology.

(The meaning of life)

Bl T mAAs THAXBARNEE, ka0
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Enlightenment iIs embracing these knowledge in

totality and living one’s life wisely to its highest value.
(The value of life)




7+ EJ6BH Share the light
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It Is better to light one small
candle than to curse the darkness
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A cognitive bias 1s a systematic pattern of deviation from norm or
rationality in judgment. Individuals create their own "subjective social
reality" from their perception of the imnput. An individual's construction
of social reality, not the objective input, may dictate their behavior in the
social world. Thus, cognitive biases may sometimes lead to perceptual
distortion, inaccurate judgment, illogical interpretation, or what is
broadly called irrationality.
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https://en.wikipedia.org/wiki/Norm_(philosophy)
https://en.wikipedia.org/wiki/Social_reality
https://en.wikipedia.org/wiki/Objectivity_(philosophy)
https://en.wikipedia.org/wiki/Behaviour
https://en.wikipedia.org/wiki/Irrationality

AFN = FHEE/ AR/
ﬁ%’ H'(]/,%L, Cognitive =

reasoning/perceptive/rational/thinking

Mz = PAE/ I/
Z‘/\IE Blas =

Favouritism/prejudice/preconception/unfairness




IR Coonitive Biases

— E\ KM 22 A] B2 G N ER . N R ZE B] BE T3
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o FHAM A R £ 2 NG B LR RAR 8=
7, HIRKRGE B Z & G O H] CAEEEM:) ,

jZ%LWREfm HINTEEJIA PR« some cognitive biases are

presumably adaptive. Cognitive biases may lead to more effective actions in a
given context. Furthermore, allowing cognitive biases enable faster decisions
which can be desirable when timeliness is more valuable than accuracy, as
Illustrated in heuristics. Other cognitive biases are a "by-product"” of human
processing limitations, resulting from a lack of appropriate mental mechanisms
(bounded rationality), or simply from a limited capacity for information
processing.

\
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https://en.wikipedia.org/wiki/Bias
https://en.wikipedia.org/wiki/Heuristics_in_judgment_and_decision-making
https://en.wikipedia.org/wiki/Bounded_rationality

iﬁ/ﬁfx‘t&‘ ps :¥ Evolutionary Psychology

NI N & EEFEN, AN 1B
SREFHAET, B LA R R ZEXST N RAEAF
PIERCE 2 aG AR, HEARTIEREH,

Human beings evolve for the survival of the fittest, not for the
pursuit of truth, so cognitive bias Is beneficial to the high efficiency

of human survival, but not conducive to the pursuit of truth.

NI A B R A D25 26, 18K H XY
AT A 2 KA, AHXE RAYEZA

Human beings do not have the necessary conditions to pursue truth.
The pursuit of truth is not very useful for survival, but it is useful
for spirituality.
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o In order to remedy the human defect, we must
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learn logic well. Learning logic well Is a necessary condition
for pursuing truth.
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It would be better to Iearn logic after knowing the defects of
logical fallacy and the blind spots of cognitive biases.




WHIRZE Cogniive Biases
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, RIARGMHER R | RO
;*IJ *f;“:‘):[é]"j Lx‘ —Jj%:m% 7 o In recent decades,

with the rapid development of cognitive science, social
psychology and behavioral economics, a large number of
cognitive biases have been summarized. These cognitive
biases are worth studying because systematic errors reveal the
"psychological processes behind perception and judgment",
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135 FARIRE 135 cognitive biases

1. 7[‘;;*%’;&@ Ambiguity effect

2. %ﬁ?ﬁé’;&@ Anchoring or focalism
3. itys/\/pﬁ Anthropomorphism

4. VFEE JIIRZ  Attentional bias

0. ﬁiﬁ‘féliﬁi—% Automation biasm
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6. TT\ 'fé:fb; l_p/L, Avallability heuristic
7. A 3REEZE Ava
8. 1 KRN, Backfire effect

9. MARKR N,

lability cascade

W Bandwagon effect

10. 2
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Base rate fallacy or Base rate neglect
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T ? Concentrate and clear your
mind please... are you readi?

\ | :
r X N
/4 . :




FI‘WMI:WM

1. 1%

SRSy 2wl vt

N

BICRR “R

Al S8

IﬂT/?:E

Hﬂtﬁ 1]
eI, A

o A 2 R R/ Tﬁz 1

s

7

Ambiguity effect : The tendency to avoid
options for which missing information
makes the probability seem "unknown".




(1) 5 &

WA LA
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1&'% EﬁE o Prefer to buy a used

car with known collision history over
another car with no history available.




B+ Examples

(2) BR—E T30 EREIA. BRELEH,
BERER, NEBEER, ﬁ':F' 1043k
ZEH, HR0NMREBARAER, FIF
BEHAGH W REARMEF.. FERXF,

B —ANAERWA1003K T8, TAERIYH,
B|— A EBIKWAL00KTT. EFE—ADHRIRE
Miﬁﬂ:ﬂIﬁXﬂY%ﬁyeﬂ’H I_,l E[(J o Consider a bucket

containing 30 balls, the balls are either red, black or white. Ten of the balls are
red, and the remaining 20 are either black or white, with all combinations of
black and white being equally likely. In option X, drawing a red ball wins a
person $100, and in option Y, drawing a black ball wins them $100. The
probability of picking a winning ball is the same for both options X and Y.




WLk FEX, BRAY ?

RBXH, EFE-NMPREBRPBERZEL/3 (304
RPFIONLER) . EETY S, REERBEAD
i 7€ » @iﬁ%m%ﬂ%mwzﬂzml/s XA N
FEIRFIBEE0R] 202 [5] B B A 1] Be 4 1y 43+
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REBECH, HEFRYYF, FRSREAMR

ﬂ%%] (ﬁ%ﬁg) o Inoption X, the probability of selecting a winning ball is
1 in 3 (10 red balls out of 30 total balls). In option Y, despite the fact that the

number of black balls is uncertain, the probability of selecting a winning ball is
also 1 in 3. This is because the number of black balls is equally distributed
among all possibilities between 0 and 20. The difference between the two
options Is that in option X, the probability of a favorable outcome is known, but
In option Y, the probability of a favorable outcome is unknown (ambiguous).
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%‘E‘ﬁ%f&ﬁ Anchoring or focalism
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Anchoring or Focalism: The tendency to rely too
heavily, or "anchor", on one trait or piece of

Information when making decisions (usually the first
piece of information that we acquire on that subject).

http://coglode.com/gems/anchoring-bias




%‘E‘ﬁ%f&ﬁ Anchoring or focalism

AERFIEERS, 2R
EI’J;U'— W), BUAN A BT 2 1S
RBUE S “ 5 ,:561‘4 T H R
HIRUE 2 KRG T “47

When estimating unfamiliar things, we will regard familiar
similar things or Irrelevant values that we have recently
touched as "anchors", and the estimated values will tend to
"anchors". Typically, the first bit of information we receive
becomes an anchor and all future evaluations are based on this
anchor piece of information. 20




B+ Examples
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for a used car sets the standard for the rest of
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o Theinitial price

the negotiations, so that prices lower than the initial
price seem more reasonable even if they are still
higher than what the car Is really worth.
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AL Anthropomorphism

3. AL RF NS HYRFAEAN
| H IR T T A B A4

). HED). HoAthEH AR
%\jzjiﬁ? Anthropomorphism;

Giving human characteristics and purposes
to Inanimate objects, animals, plants, or
other natural phenomena, or to God.




fﬁ[l? Examples

1) ZY)~id, UL, é’ﬁﬂﬁxﬁ??
A LR 1 i*% 2 AR — A
ELIES ??*’I’f"j‘“bjjﬁ‘% FC/\%%‘%E@K
BAAAAC T o B 5 A b S
ah ] JxﬁzjjiUJ\OC I+ o Animal

cartoons. Pinocchio, the famous wooden doll was
anthropomorphized when he was given the ability to
talk, walk, think, and feel like real boy. Fables and
fairy tales usually have characters that can serve as
anthropomorphism examples. 3

EL\ /vll




B Examples

2) PR E R T B AR T IS

Aesop's fable about the Tortoise and the Hare.
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o Anthropomorphism is slightly different

from personification, which is describing an object
using human characteristics. Anthropomorphism is
actually having the animal or object behave as If it Is

human.
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AR SIME Attentional Bias

AV FEIMRZE: FRATHI R
%M)ﬂ@zﬂ] = LR ARVE (F
REFIEE) P sl B —

ﬁ o Attentional bias: The
tendency of our perception to be
affected by our recurrlng thoughts

http://www.howtogetyourownway.com/biases/attentional bias.html



http://www.howtogetyourownway.com/biases/attentional_bias.html

B+ Examples

(1) F ik R R DR
R E i RS oK
MR B!

The phone always ring when |
am In the shower, never fails!
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M ann| Z:I‘:F' S mE

1 3H YU Logical category
“/5[5/5"?'%"3 iiﬁ”fﬁj i E‘J}L/I\IEE?FET@E# In the shower

and phone ringing have the following Logical category :

__ L W Phote ringing

J& Yes 7 No
PR (DR, ()RR,
Yes gERryeally R T V5 T
e In the shower and phone In the shower and phone not
In ringing ringing
e o QBATEGE, () WALERE,
No  H 13 7F e R T V5 T

Not in the shower and  Not in the shower and phone
phone ringing not ringing



B+ Examples

(2) 18R — T ARFIR I L2555

/f {Aiﬂ_j;lgﬂ‘:\}iﬁ‘ I I {//‘ /%'%/j , /I'
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St T ISk P18,
£ (RIS 1 H DLPE AR

Imagine you and your mates regularly go sea fishing
In a bay near where you live, and you tend to see the
same seal. Someone might say: "That seal with a white
head only appears 1n this bay when we’re fishing." =




B+ Examples

WLAE XNV A] e =15 31—
AL RN . H 23R
aliE PR, A FEE (—17
A EET&J\)Rm/\f@ H 5 73K

‘/jXJ %‘4 T/[ﬁ o Now, that statement probably
deserves a polite response. But when | said that exact
thing once, my mates (also ex-intelligencers) took
great delight in deriding my observation.

ik




B+ Examples

— /M NAEE R R 2,
A N R = WAK P
o AR G TY AT R |

One quickly reminded me that | was
displaying Attentional Bias. he
sald: “There are four possible outcomes:




B+ Examples

WAEX B, X HEFEXE,

We’re fishing here, and the seal 1s present.

PAEIX B, X RN,

We’re fishing here, and the seal 1s not

present.

FAINEZE, X HEFIEIX H.

We’re not here, and the seal 1s present.

WAIAERXE, X HEFIAEX

We’re not here, and the seal 1s not

present.

33
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Logical category
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Seal

El

YeS LI HL,

We are here and the seal

“PAT

= Yes

(1) FATAEX

IS here.

(2) FATAEIX E
S ANEIX B

7 B VY12 5

have the following Logical category :

Rl

ik

Yo% We and seal

SIAE

5 No

H, O)FEINMNAERXHE,

_A\X‘E

here.

We are here and the seal

IS not here.

here.

H, @) FTIMAFEXH
., WBHIAERXE. Weare

not here and the seal Is not

o

We are not here and the seal Is

llm
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B+ Examples
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R (1),

AN H]% T = | 7|< (2>
E3)AM4). ”

You are only

considering Outcome (1). You have ignored Outcome (2),
and you don’t know Outcomes (3) and (4).

fi XS 1, MG R

GRS,

ém7|< 0 ?5%5(‘ é{nb

was right of course. | had displayed Attentional Bias. |
had failed to examine all possible outcomes when making
my observation. | was biased towards Outcome (1). =
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R (1)
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AENMEME Automation Bias

5. BN R K
H B4 R G|, ﬁ.ﬁé
Ao S 20 = Y B s B
AT IR R 2 b

Automation bias: The tendency to excessively
depend on automated systems which can lead to
erroneous automated information overriding
correct decisions.




Bl Examples

RARE VIR JRA
FE 5 [n] il ) IS, e m] UE AE
RAERI AW, Tl IETA
4+/ ’ ﬁ@ﬁgxmxﬁﬂm Medical

doctors know all. When | have health
problem, I can trust doctor’s advice and
follow whatever the doctor asks me to do.
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\3

AIAEEEEE Availability heuristic

6. T PR R I A i AL

K AL Rk
ST REE i, KA
FRLAZ A, (0175 s 2k

Y AR Availability heuristic:
The tendency to overestimate the likelihood of

events with greater "availability" in memory, which
can be influenced by how recent the memories are or
how unusual or emotionally charged they may be.-




5 B Availability heuristic

|
N1 Eﬁﬁ

2] 1) 5, g‘ﬁ*ﬁ’ﬁ%%/ﬂ
ﬁ[é /i\%gi I_J'f;’ nnﬁﬁ /V £
BRGERIEZ R KEL «%ﬁ
E éﬂ(ﬁﬁ%ﬁ:@ﬁ%ﬁénn, /\-/T\
B I L SR AR I o ey

think of, the probability of its occurrence will be
overestimated, but whether a thing is easy to think of Is also
affected by the occurrence of how long, the degree of
emotional arousal and other factors, can not reflect the actual

robability of occurrence.
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B+ Examples

T/tliﬁﬁ.}ﬂ%ﬂﬁuﬁﬁiiﬁgﬁlf
(B2 HIAFAL . Uk,
RN = B & T,
BAT=H IR 4F BB

Many health’s articles promote good benefits for
being vegetarian. Therefore, we would have
good health If we become vegetarians.
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T%?E ﬁ}z::'% Avallablllty Cascade

7. AR ES . — D EH R ﬁmﬁ’wﬁ

’ t X/\ j‘%% o 7<ZIK mluj\_

o HAE A I ij NGRS
gjﬁ@k@ﬂﬂ%ﬂm 1) & M (Bl T
“HE K MIEE, TRl

H. 7k / :': TH 7 ) o Auvailability cascade: A self-
reinforcing process in which a collective belief gains
more and more plausibility through its increasing
repetition 1n public discourse (or "repeat somethmg

"

N

LLH




%+ Examples

1E AR, A REEIBUR K
jjﬁ_’il:}l ix}\/\: jﬁ:{j %ﬁ)
MARNEAFRE, FEAN
JUF e EI’JFS? | NARIA AWK

j\ﬁ 1?%))0 / N o At the time of World War

[1, Hitler's government vigorously promoted the fact that
the Germans were the superior nation and the Jews were
the inferior nation, causing almost all Germans at that
time to think that the Jews should be massacred.
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KRR Backfire Effect

8. Wi KRN+ 24 AATTFRFAS
A] FE P UEPRAE H SN B
Wl]é%ﬁﬂ?% H A E

,u o Backfire effect : When people

react to disconfirming evidence by
strengthening their beliefs.




KRR Backfire Effect

Y—NiE2E H 515 S AHA
PR S B UESE Y, FRAE X L
AR £ LSS A G S, &
i /J/ﬁlﬁzzuﬂig\j@i%’i‘zﬂ] JRE
E} 'flzl nu)iﬁﬁ ATUi"?tgo When

confronted with oplnlons or evidence that contradict one's
own beliefs, unless they are sufficient to completely
destroy the original beliefs, they will be ignored or
refuted, and the original beliefs will be strengthened. -




B+ Examples

— MBI T IEAEH]
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A fake cancer woman successfully
convinces the public for the funding

support.
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MARRIMN. Bandwagon Effect

9. MARK N, (FEIRZ IR ) < bl
ERN I CEPN I EOE Y
EIRZ NFHE M H. X5
HEAR B AER BT A R

Bandwagon effect: The tendency to do (or
believe) things because many other people do
(or believe) the same. Related to groupthink and
herd behavior. :




f?ﬂ? Examples
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EZ IR 2155,
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%( ﬁ}ﬁﬁm%{ Muslims living near

Muslim mosque are more likely believers than
church goers, so Islam is a better religion than

Christianity.

2) TEMC SR T
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Buvind and selling frenzv in the stock market. =
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Base rate fallacy or Base rate neglect

10.

FEAR LRSS
: X e RMAEEAR LR 1E
& PER) , HREFR
B (N5 —"1rE B
B B—HM

AR LA AR

IO <_ﬁ
H J—',f*

el

1tﬁ I_LJ Base rate fallacy or
Base rate neglect: The tendency to 1ignore base
rate information (generic, general information)
and focus on specific information (1nf0rmat10n

onlv nertaininoc tao a certain cace)
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Base rate fallacy or Base rate neglect
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Focusing only on targeted information and 1gnoring general
information (basic ratio) leads to inappropriate cognition. For
example, because drunk driving 1s easier to cause accidents, it
1s considered that most of the perpetrators are drunk drivers.
However, because the proportion of drunk drivers in all
drivers 1s very small, the proportion of drunk drivers among

the per

petrators will not be so high.

55




B+ Examples

—NMERE R “BIITERERE, EAR—H
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f” VAR LA 'E’”F;n:jﬂ AT AR R i . — SR
RN, A IR R TE TR AR TR P
Jﬁﬁfé: K G2 A Gy ELR P SR 2 Bt B SR I

Aé& - A formal fallacy . “Faith healing works, but not all the
time, especially when one’s faith is not strong enough”. The American
Cancer Society: “Available scientific evidence does not support claims that
faith healing can cure cancer or any other disease. Some scientists suggest
that the number of people who attribute their cure to faith healing is lower
than the number predicted by calculations based on the historical percentage
of spontaneous remissions seen among people with cancer...”. 56
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135 FARIRE 135 cognitive biases

1. BRI RN, Ambiguity effect

2. %‘Eﬁﬁ%{}ﬁ Anchoring or focalism
3. LA Anthropomorphism

4. VEE JIMRZ  Attentional bias

0. ﬁiﬁ‘féliﬁi—% Automation biassg




135 FARIRE 135 cognitive biases

.

0. TT\ 'ré::f/; u\/—K Availability heuristic
7. AR JZZ Ava
8. WKW Backfire effect

9. MARKR N,

lability cascade

W Bandwagon effect

10. 2

bﬂittilait/\jiz_-

LT R

Base rate fallacy or Base rate neglect




AL,
Thank You !

info@awe-edu.com

H
QUESTIONS




i R (AWE)

Academy of Wisdom and Enlightenment

98 Glen Cameron Rd, Thornhill, Canada L3T 1P8

s 22545 647-855-5416
2kl %< 416-917-1632
English: Tammy 416-727-5577
Jenny 416-830-4718

WWWw.awe-edu.com




